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How many of you have done the following activities

(D Start presenting to display the poll results on this slide.
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Which factor to keep customer coming back to your brand

(D Start presenting to display the poll results on this slide.
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[Customer Lifetime Value] The Importance of Customer Lifetime Value for CX Leaders

Question 1

Which factor to keep customer coming back to your brand?
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Question 2

How often does your organisation action based on the voice of
customer?
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Question 3

Who owns the customer journey / customer experience?
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Interactive Panel Leading to Roundtable | [Digital Transformation]
Driving Digital Transformation with Organisational Alignment

Key Takeaways
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Roundtable Discussion

1. Who owns the customer journey / customer experience?
2. Do all customers deserve the best experience?



BEETC.

On-Screen

On-Demand
Learning Platform

$59/montl

Join Now to Access 200+ Summit Sessions

BEETc.

On-Screen

Joe Peng

Chief Digital Officer, APAC
BCW

Magda Kotek

Chief Marketing Officer
APAC
Invesco

P APALY ¢ STHEMARY

Please use “Ctrl +/-" or "Command +/-" to adjust the viewing size.

‘ Leo Lau

Join our Slack if you want to share anything!

7_’5 Director, MarTech Lead Asi
N\ Manulife
- « How tn access arnanicational data literacv?

;1'/' Data-Driven Marketing &(&1) Customer Experience

-
vy '.' MarTech Stack :VQ; Team Management

Latest

Social Media Marketing

» Utilising Social Media Platforms to Promote Brand
Affinity: Partnering with Customers as Brand Influencers

Thuy Anh Nguyen Do Minh Tuan Vo Dang

The Ascott Limited Lewr's, Dockers, Owndoys, Sonong u"c.
Repubic, Au Chou Foshvon & Cosmet'ss  On-Screen

Social Media Marketing | Utilising Social Media
Platforms to Promote Brand Affinity: Partnering
with Customers as Brand Influencers

Marketing Strateqy

P
WH Emerging Technologies

.':‘3 Marketing Strategy

" Digital Transformation

'y »
'a Content Marketing

Content Marketing

» Building Up User Habits in Different Platforms to Connect
your Brand Content to Customers

e® ’f

Ven Nguyen Chau Le Hong Bao
Siemens Healthineers PoyMe by HSBC

Content Marketing | Building Up User Habits in
Different Platforms to Connect Your Brand
Content to Customers

Content Marketing




Proudly supported by:

" _o TWILIO
Aa = Segment

zendesk

*< kissflow




	Slide 1
	Slide 2
	Slide 4
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12

